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Search Shop Outrider Adds Social Media
To Its Mix

by Gavin O'Malley, Tuesday, Jun 24, 2008 8:15 AM ET
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Group M's search marketing agency Outrider went public on
Monday with its social media marketing practice.

The group is made up of four social media and search experts
tasked with formulating tailored strategies for clients so they may
better engage--and glean insights from--the blogosphere and
various online communities. General marketing goals include
building site traffic, conversions and sales, increased brand
awareness and brand association, talent development and
business development through networking.
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"This is the same thing we've done over the past two years with Today's Most Read
search,” said GroupM Search CEO Chris Copeland. "We see the 1. Google To Unveil AdPlanner, Latest Push Into
emergence of social media as a natural evolution in the consumer- Media Planning, Research

driven phenomenon started within the search channel.” o ) ) )
2. Macy's Bikini Breakthrough: Undies With Anti-

Cellulite Cream
It is Copeland's belief that social media optimization has a direct
relationship with search engine optimization. It is the process of
tailoring content for social media and search, which can include
images, video, blogs, news, public relations and podcasts. 4, Jim Beam Backs Wrigley Field Name Retention

3. Consumers Look Beyond Industry To Size Up
Company Reputation

o 5. PIC Media To Split With Interpublic
"What doesn't change between search and social is that consumers

are expressing intent and looking for content,” Copeland said.
"Our role in the value chain is to help our clients understand
where conversations are taking place and how best to think about
entering into those conversations.”

St. Louis-based Outrider's social media marketing experts attempt
to help clients identify opportunities and communities to leverage
their business, develop engagement strategies, audit visibility,
and evaluate consumer and competitor conversations. The team
also provides training for clients to increase fluency of the trends
and dynamics of the social space.

According to Outrider's U.S. Managing Director Patrick Garrett,
the unit is made up of online evangelists. "We'll give a client the
tools to play that role, or to find the right people to do it," he
said. "That way, there's no chance of conflict of interest.”

Outrider is a WPP company and a division of GroupM, WPP's media
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buying and planning arm responsible for an estimated 30% of the
world's media buying.
Gavin O'Malley can be reached at gavin@mediapost.com
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Google Scores Tops In Corporate Reputation Jun 24, 8:15 AM
According to Harris Interactive's ninth annual corporate reputation survey, corporate America's reputation has declined, and

the...

HotJobs Debuts Smart Ads, Monster Helps Papers Retain Revenue  Jun 24, 8:15 AM
Yahoo HotJobs and Monster have both announced new ad products and partnerships heating up the online...

EU Commissioner Promises Eagle Eye For Privacy Issues Jun 24, 8:15 AM
European Union Consumer Commissioner Meglena Kuneva said she intends to take a close look at whether...

Will Social Media Force Spending Up or Down? Jun 24, 8:15 AM
By its very nature, the success of social media marketing could lead to significantly smaller media...

McCain Camp Downplays E-Factor In Face Of Obama's Online Onslaught Jun 24, 8:15 AM
When John McCain acknowledged earlier this month that he was "computer illiterate," it only confirmed to...

Widget Network Clearspring Gets ABCi Clearance  Jun 24, 8:15 AM
Clearspring Technologies Inc. is the first widget network to be accredited under a new program by...

Search Shop Outrider Adds Social Media To Its Mix  Jun 24, 8:15 AM
Group M's search marketing agency Outrider went public on Monday with its social media marketing practice....

Google To Unveil AdPlanner, Latest Push Into Media Planning, Research Jun 24, 8:15 AM
Google today is expected to unveil a new media planning tool that could embed it even...

Wang On Weddings: Fashionista Blogs For Brides.com Jun 23, 10:34 AM
World-famous designer Vera Wang will be the first guest blogger on Brides.com's recently launched "Wedded Bit"...

Fox Creates Online Community For Viewers Jun 23, 10:34 AM
Fox is pairing with social networking service Passenger to launch a private online community giving the...
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